
Job Description

Web-based Instructional Designer
  Summary of Position

This position has responsibility and accountability for the design, development, and maintenance of the campus instructional web site.  Works closely with the hospital, faculty group practice and other campus representatives to identify and maximize opportunities to utilize web-based technologies to improve business processes and support critical business strategies. 
  II. Functions Performed

· Stay abreast of web-related technological, creative and media advances and trends in the advertising, communications, higher education and health care and modify departmental resources to best take advantage of those that help accomplish goals of institution

· Develop appropriate support for web-related projects from various administrative, academic and clinical departments, integrate activities with business units, corporate departments, and IT departments to ensure the successful implementation and support of project efforts

· Maintain clarity about values and visions within the environment of UAMS.

Minimum Requirements

· Bachelor's degree in Business, Communications or equivalent work experience required

· 1 years of marketing communications and business experience in web strategic planning, development, implementation, and maintenance of web systems in marketing communications environment

List any specific skills required to successfully perform this job

· Conflict resolution skills

· Ability to work well under pressure 
· Advanced understanding of results-oriented communications

· Writing/editing ability in print, broadcast, long-format collateral

· Graphic design ability 
· Advanced understanding of web site design, particularly in terms of site architecture, hierarchical structure and advanced functionalities

· Discriminating perceptions of text/graphic presentation and ability to communicate distinctions to staff for revisions

· Advanced understanding of information technology and its applications to a broad range of communications projects

· Understanding of database publishing

· Understanding of new technologies and ability to anticipate and initiate application to reach institutional goals

· Ability to develop extensive conceptual models of information structure

· Understanding of job/work flow traffic systems

· Ability to break complex projects down to manageable increments and supervise the simultaneous tasks by several individuals needed to accomplish the project by a given time

· Ability to develop and give presentations to a variety of groups at varying levels of understanding of the subject

· Understanding of market planning and market research and its role in the development of communications materials in a variety of media

· Understanding of tracking methodologies and their applications in evaluating communications

· Strong ability to develop consensus in divergent groups

· Ability to effectively adapt to rapidly changing technology and apply it to business needs

· Working knowledge and understanding of the UAMS organization, business practices and missions 

· Solid teamwork and interpersonal skills, with the ability to communicate and persuade customers, employees and management at all levels and thrive in a cross-functional environment

· Excellent oral and written communications skills an ability to present and discuss technical information in a way that establishes rapport, persuades others, and gains understanding

· Management, business planning and development skills

· Exceptional project management skills, effectively arranging resources and managing multiple small to large projects in a cross-functional environment ability to analyze project needs and determine resources needed to meet objectives

· Ability to create original concepts and take heuristic approaches to testing/refining existing theories and to develop new system approaches to solve problems and seize opportunities to sustain business success

· Strong analytical, problem-solving, and conceptual skills
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